MANEANAAIKH EPEYNA

12 ko 13 Maptiov 2017
1.109 sviAikot pe dikaiwpa Yprdou
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Evac otouc TpeL epwtnUEVETES (35%) mpoTiua va unv UntapyeL «kapio
ouvepyaoio uetaéu JYPIZA kat Anpokpatikng Suurapataéne - onwc eivat
onuepa». Evag otoucg deka (12%) Ba €6Aerne w¢ kaAutepn emidoyn va
«OUVEPYAOTOUV EWG KoL KUBEPVNTIKA», EVW UOALG 7% ETUAEYEL «Va
OUVEPYQOTOUV OTEVA, EWC KOL VO CUVAOTILOTOUV OE EVIALO OXNUATIOUO».
Meyalda, av kot avouEVOUEVD, VAL TO TTOCOOTH AUTWY TOU «SEV TOUC APOPA»
TO EpWTNUC 1} TOUG Eivart adilapopo n dev yvwpilouv n dev amavrouv. Ta
unAotepa mooooTa UTTEP TNC CUVEPYAOLAC TA oUVAVTAUE UETAED TWV
Yneopopwv tou ZYPIZA (18% + 11%) kat ta upnAotepa moooota evavtiov
kade poppnc¢ ouvepyaoiog, LeTaél Twv Ynpowopwv t¢ NA (51%) kat twv
ETUXELPNUATIWV / ETTOYYEAUATIWV (43%6).coeaeeee it e e 4

2T0 EpWTnUa yLo To «av n oulntnon kot oL dLtadikaoiec yia tnv avaouvtaén tne
Kevtpoaplotepac da npemnet va cuuneptAaubBavouv kat tov XYPIZA» Evag otoug
TPELC (35%) amavta apvntika («Ziyoupa kot udAAov Ox1»), Evavtl EVO¢ 0ToUG
TeEoOEPLC (23%) mou amavta Jetikd («Ziyoupa kat paAdov vary). Ta unAotepa
UETIKA TOOOO0TA T CUVAVTAUE UETAEU TwV Yneopopwv tou ZYPIZA (39%) kat
T UYNAdTEPQ apVvNTIKA ToooOTa, UETAEL TwV Ynpopopwv tnc NA (48%) kau
Twv ouvtaélouywv (40%). Kati Atyotepo armo toug plooug amavtouv otL Ta
EpwTNUaTa «SEV TOUG APOopOoUV», TOUC Eival adtapopa n SV amavtoowv............. 6
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Nnwpyog HA. ApamnoyAou
l'ev. AlevBuvtrg tng Pulse RC



TAYTOTHTA EPEYNAX

Enwvupia Etaipeiag: Pulse RC - KOZMON ENE
Enwvupia EvtoAéa: RIZOPOULOS POST

Tunog épevvag: TnAedwvikn (enhanced C.A.T.l.), omnibus, pe xprion Sounuévou
gpwTnuatoloyiou

M£0060¢ SelypatoAnyiag: Itpwpatonolnuévn, tuxaia (list-assisted Random Digit Dialing)

ZtaOpioeig: Q¢ mpog puAo, nAwkia kal ekAoyikr) cupnepidpopad (Yrpoc oto mpoéopato
Snuoyinploua kat otic TpooPatec BoUAEUTIKEG EkKAOYEC Tou ZenteuBpiov 2015)

Xpoviké Avdotnpa: 12 kot 13 Maptiov 2017
MéyeBog deiyparog: 1.109 svridwol pe Sikaiwpa Pridou otn xwpo.
rewypadkn kaAuyn: NoaveAAadIKn, LE AVIUTPOCWTTEUTIKO Selypa ava nmepldépela

ZTatotiko ZdaApa: To SelypatoAnmrikd opaipa, pe Staotnua BeBatotntag 95%, Kupailvetal
gVTOgTOU Slaothipatog +/- 2,9%

H PULSE RC eival pélog tng ESOMAR, tou cuotipoatog «Mototikol EAEyxou ZuAAoyn g ZToxelwv»
Tou Z.E.A.E.A Kal ToU Untpwou etalpelwv dnpookomnroewy Tou E.Z.P. koL tnpel Tou KWOIKEG
Seovrtoloyiag toug

Ourte n «Extiunon Mpodsonc Wnpou ue 6A&c TI¢ anavtnosig», oute n «Extiunon Mpodsonc Wneou
UE Avaywyn rti Twv eykUpwv» ev amroteAovv npoBAeyYn ekAoyikoU amoteAEoUATOC

AvaAuon - MeAétn: Knsau'ﬂ“
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H PULSE RC givat pélog tng 61eBvolc évwong yLa TG EPEVVEG KL TLG (WORLD g
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dnuookomroelg ESOMAR, tou cuotrpatog NMototikol EAéyyou K S
SuMhoyng Ztotxeiwv (MEZZ tou eAAnViKoU CUVSETHOU ETALPELWV (SOMAy

Snuookomroswy LEAEA) KOL TOU UNTPWOU ETOLPELWV SNLOCKOTIOEWY -
EMBER

Tou EBvikou ZupBouliov PadlotnAeopaaoncg (EZP) kat tnpei Toug

kwbikeg Seovroroyiag tng ESOMAR Ot 16pUTEG TNG ival UéAn tng
As an ESOMAR Member, | comply with the ICC/ESOMAR

ESOMAR. H PULSE RC Siatnpei Toe IVEUUATIKG SIKOQULWUXTA THE
International Code of Marketing and Social Research Practice

EpPEuVaC KaL TNG avaAuong autrig.

*/ ** : Onou ot Baoelg ivat pikpotepeg tou 100, ta anoteAéouata ivat eVSEIKTIKA.



2YNEPIAZIA ZYPIZA -

AHM. 2YMIMNAPATA=HX
ZU0voAo Seiyparog

(Ooov apopd 10 péAAov Twv oxéoewv ZYPIZA kai ANUOKPATIKAS 2ZUUTTAPATaéng,
Kard tnv arrown oag,moia arro TIC aKOAOUBES UTTOBETIKES ETTIAOYES Ba NTav n KaAUTEPN;)
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Kapia Na ouvepyaotouy, N OuvepyaoTouv Acv pe
ouvepyaoia £wc Ka OTEV, £WG Kal va agopd - Ar/AA
- OTrwg cival KUBEPVNTIKG OUVAOTTIOTOUV O€ Mou civai
onuepa EVIQIO OXNHATIOHNO adidgopo

TNV enOpevn oeAiba: AlaoTaupwaElS (Unto-avaAloelg): V ava eKAOYIKI) CUUTTEPLPOPT

‘Evag oTouG TpELG epwtnBéveteg (35%)
TIPOTIUA Ve NV UTTAPYEL «Kapia
ouvepyaoia ustaéu ZYPIZA kat
Anpokpatikng Zuunapataéng - onwg ivat
ofjuepa». Evag otoug 6éka (12%) Ba €BAeme
W¢ KAAUTEPN EMLAOYN VO K OCUVEPYAOTOUV
EwC KoL KUBEPVNTIKA», EVW HOALG 7%
ETUAEYEL «VA OUVEPYAOTOUV OTEV, EWC KOIL
VQ OUVOLOTTLOTOUV O€ EVIAIO OXNUATIOUOY.
MeyaAa, av Kal OVOUEVOUEVQ, ELVOL TO
TLOOOOTA QUTWV TIOU «SEV TOUG aPopa» To
EPWTNMA N TOUC lvat adtadopo n dev
yvwpilouv 1| 6ev amavtouv. Ta uPnAdtepa
TTOOOOTA UTEP TNG CUVEPYAOLOG Ta
ouvavtape petafL Twv Pndodopwv tou
IYPIZA (18% + 11%) ko ta uPnAotepa
TLOCOOTA EvavTioVv KABe popdnc
ouvepyaoiag, petatv twv Pndodopwv tng
NA (51%) Kal Twv EMIXELPNUATIWV /
gnayyeApatiwy (43%).















